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The brand will not alter our belief in people, growth and consistency. In fact, it only further reinforces

these principles. Through the actions of our people, the brand resonates. With the brand, we will grow. And the
brand will thrive in the vein of our consistency. Likewise, our mission to create value and make a difference will

not change. Instead, the brand will help us further deliver on this promise, giving this statement a greater meaning

and us a greater purpose.

Branding does not happen in an instant. It requires patience, persistence, diligence and complete commitment.
But it is vital because it is what we must be in order to continue our success. So embody and embrace it completely

starting now.



ne Soul Of Our Firm

Our brand resides in one word DELIVER. This is our essence, what we are called to do and what we must do
in order to succeed both individually and as a rm. To deliver is our goal, our focus and our guide. It is not a

client-facing message and, therefore, must be spoken through our actions alone.

At the center of this promise is a desire to deliver for our team members, our rm and ourselves: To hone our
individual capabilities through continuing education and training. To strengthen our team through mutual respect
and the sharing of knowledge through mentorships. And, nally, to fortify the HORNE name within the community

by giving of our time and our talents.

Parallel to this internal promise is the one we make to our clients: To be a partner they can trust and an advisor they
can turn to day or night. To be professional, responsive, knowledgeable and honest. And not to simply provide quick

answers, but solid advice that achieves the results our clients crave.






